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Summary
The success of the institutions logo depends to a large extent on the extent to which its functional and aesthetic goals are achieved, and that its design elements emphasize its identity, with the aim of trying to reach the level of creativity, as institutions, cultural and educational in any country are a source of all trends in various fields of intellectual, scientific and applied life. ..etc, and it is distinguished by being a university of the elite of the chosen people of society, striving towards achieving the horizons of future visions related to the opening of the field to the mind and paving the way for the labor force by illuminating the means for it and raising the standard of living, scientific and civilized
Through this, the person realizes the importance of the visual vision and culture of these institutions of different directions, the most important of which is the design of logos as a sign to serve as a means of identification. The importance of studying the graphic elements used in the design of logos that express identity, given that the latter constitutes the visual concept of the visible and invisible forms, which reveal the behavior of society from the cultural, artistic, social and economic aspects, and this must be achieved by the presence of a designer with a high skill ability based on the application of Practical rules based on training, experience, research and present intuition Practical rules based on training, experience, research and present intuition
 …..This study came to address the design to determine a structural basis, either to be a geometric building that follows the geometric basis, such as a circle, square, or triangle, or in combination, or it is an organic basis that is followed when employing organic symbolic shapes in the logo, which is symbolized by a semantic or an implicit body with the Arabic letter When creating it and preserving the spirit of its aesthetic origins, or a structural basis that combines the two foundations together. . The study concluded a number of results, the most important of which are: The relationship between the image and the word in logo design is very important because the design work is based on an intellectual approach and an innovative style formulated by the designer, the appropriate logo letters carefully and accurately. Slogans are part of the society in which they exist. Thus, the personality of this sign stems from the extent to which it bears an expression of events related to cultural and scientific activities, such as educational institutions, scientific conferences, and others.
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the study Problem:
The problem of this study lies in how to develop a strategy for designing logos for Jordanian universities
Excellence, originality, creativity and optimal values, which are a source of strength and richness for the graphic designer to determine the institutional personality on the logos of bodies and institutions. Where it is noticed that the designer lacks the mechanism of designing logos stemming from identity, heritage and originality, except for a few.
Objectives of the study: This study seeks to achieve the following objectives
• Identifying logo design elements that have a real reference and rooting.
• Suggesting visions for designing logos in Jordanian universities so that they can be sustainable and difficult to change.
• Attempting to determine the procedural factors of the design mark.
Suggesting an appropriate strategy for designing the logo in line with creativity, originality and beauty.
Logo Graphic Design:
 The logo in the work of universities is essential in the formation and expression of the organizational structure of the cultural, social and scientific institution. It has an effective impact on the same recipient, considering the logo the unity of the content of the structure of the institution it refers to, so it acquires more importance today, as the logo of institutions has become one of the important requirements for standards International quality. The success of this institution’s logo depends to a large extent on the extent to which its functional and aesthetic goals are achieved. To achieve this end, it has become necessary to study the graphic elements used in the design of logos that express identity, which is the visual concept of visible and invisible forms, expressing the behavior of society in various respects, in the sense of providing a unified concept of the institution including all its directions, and thus identity is the way that can be Through it access to the philosophy of society and define its character, One of the psychologists tried to search for factors of appreciation of beauty in it, and divided these factors into two types: The first relates to the personal aspects of the recipient and the sender, and the second relates to the objective aspects of the logo design and the objectives of its message, based on the fact that the criterion of knowing the aspects of beauty that characterizes any logo without paying attention to its content, which is represented in some design elements such as: space, color, shadow, light, texture and space, which are combined Check aesthetic design creative. In graphic artistic design, the elements and foundations of design are equal to the aesthetic aspects in terms of importance.
Logo design basics:
 The researchers tried to agree on the foundations of logo design that were challenged by: two main issues .The first is concerned with: the design stages, which includes defining a brief form of the design, and then collecting information about the user’s requirements, then forming concepts or models for the design, as well as providing and justifying solutions, and finally implementing the chosen or proposed solution.
The second issue is about showing the aesthetics of formal design, which is one of the main factors in the process of attracting the consumer to get to know the product. From the foregoing, we infer that there are systems and conditions through which the various design elements are organized and arranged in a distinct artistic form, and all of them are factors that help the success of logo design and determine the extent of their impact on the success of logo design, and these conditions are images and drawings, words, letters and names, colors. These are collectively called the graphic elements used in logo design. Studies of the psychological and artistic aspects in the artistic field indicate innovative graphic design, which is highly effective in attracting attention and arousing the attention of the recipient when the graphics, letters and words are linked and unified in a clear design that supports each other. On the basis of creating a kind of link in the design characterized by an integrated artistic unity between the graphic element and the writings. . It is worth noting that the general meaning of the word (image) is a real recording as much as possible of the shape in nature, which a person sees with a sample or believes that he sees it, as he notices that most individuals are controlled by the mentality that tends to images and graphics, and this is due to the attempt to form ideas, sentences and phrases and translate them We subconsciously refer to images that are acceptable through our minds, i.e., they are images of birds, other animals, plant shapes, human body shapes, abstract shapes, or others. So that it can be said that these forms, whatever functions, in the design of logos and trademarks, including attracting the attention of the audience of recipients to an institution. Expressing design ideas quickly and efficiently. 
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And arouse the interest of the recipient, including the messages contained in the slogans. And give realism and honesty to the logo. And create the appropriate atmosphere to identify the logo and create an emotional impact. Draw and illustrate the basic idea of the words. It also gives a simplified explanation of the activity and direction of the educational institution and clarifies what it aims at in an illustrated and understandable way. Thus, it is the confirmation of the institution's personality, which creates a high degree of remembrance for it. Words have an impact on the design of logos and trademarks, as the success or failure of the logo may depend on the efficiency and effectiveness of the design. More than any element of graphic design. And the letters or names are that part that is published and designed distinctly from the rest of the elements of the advertising message, and at the same time it is linked to it, and therefore it is the most effective element for the designer in achieving his goals, as the name is designed alone with pictures and drawings to attract the attention of the recipient to them as a logo. Verbal is important, as the symbolic significance has a role, which expresses the linguistic and formal content in the design of the logo, because it also has a great importance in identifying the content of things linguistically.. The verbal significance also reflects the written language and its aesthetics through the science of topography, that is, the science of aesthetics of calligraphy, whether it is Arabic or Latin in its artistic form, and the extent of its close relationship to the symbolic or formal significance in the communicative process. For the semantic of the verbal in terms of the aesthetic value of the line .. and a course in the success of the design process with graphics with symbolic semantics. The important thing here lies in the extent to which the designer or participant is aware of the interrelationship of each of them and what the final design requires of that. The name of the logo presents the idea whose realization leads to the continuation of the recipient in his contemplation, so the name is a key element in building the complex visual and personal identity of the educational institution and is a factor Effective in building the graphic design of the brand. It is rare that a name change, which is a major condition of global presence, can become an asset of enormous value. In fact, any institution that makes every effort to obtain a distinguished name is legally available in the countries where similar or similar institutions are located.
The foundations for choosing the names of institutions appropriate to the environment and cultural level
Five basic points can be identified for choosing the names of institutions that are appropriate to the environment and the cultural level of the recipient
1- His expression of the institution he represents
2- The strength of the name, its ability to remember, its clarity and its readability.
3- It should not be in conflict with the predetermined and social values of the society it represents.
4- Able to draw attention to the sign.
5- Creating a quick and direct impact on the recipient. Arousing his interest and luring him towards the institution's logo.
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As for the third element in this work, color and its impact on the design of the institutions’ logos: considering color as a feeling that does not exist outside the nervous system of living organisms, in addition to the fact that color has no reality except with its association with the eye that allows its sense and perception provided the presence of light.
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 In this field of our study, we are interested in the materials that are used for coloring, such as dyes and printing inks, which are among the most important elements that the designer uses in graphic design processes and in the field of designing signs or logos. Colors are the strongest that can be expressed as a symbol or meaning, and color experts believe that every color It symbolizes a group of different feelings on the basis that one of the basic effects of colors is what they evoke from thoughts. And the color here expresses an idea or a group of previous experiences and experiences of individuals. Ideas, and the symbolic function of colors is linked to the preferences of the recipients at their different social levels, and the creative designer must realize that in fact, in his design work, the use of more than three colors in the design of the mark leads to confusion in the Recognize or remind them. The designer of the mark must take into account the region factor, the age factor, and the gender factor in order for the recipient to prefer the color of the brand in the process of graphic design of the logo. The unity of color achieves coherence and creates a strong and fast impression for the logo, characterized by order and dignity. A state of joy and movement occurs as a result of its effect on the optic nerve.
Considering color is a guiding and guiding system for conveying information, which leads to the desired psychological effects. Rather, it provides the designer with an additional language that facilitates addressing and influencing the consumer. To conclude, we can say that there are functions of images and graphics in the design of logos and trademarks, and the scientist (Young,) identified them by:
• Attracting the audience's attention to an institution.
• Expressing design ideas quickly and efficiently.
• Arousing the recipient's interest in the messages that the slogans contain.
• To give realism and honesty to the logo.
• Create the appropriate atmosphere to get to know the logo and create an emotional impact.
• Draw and clarify the basic idea of the words.
• A simplified explanation of the activity and direction of the educational institution and clarification of what it aims at in an illustrated and understandable way.
• Confirmation of the institution's personality to create a high degree of remembrance
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Identity Logo Design:
Identity in work, graphic design, the visual concept of the visible and invisible forms, expressing the behavior of society from different parts of the economy and civilization, the surrounding environment, the society itself is a single expression, goal, direction, behavior and communication. From the area located in the Mahdia area to reach the community and define its personality, where the personality of the community is the center and basis of identity The company producing a commodity is considered part of the society in which it is located, where the personality of this company must stem from the identity and philosophy of this society, and therefore the brands of these companies must bear the personality of the society in which they live. Hence, it becomes clear to us the importance of adapting local products to the conditions of society’s nature, culture, values ​​and habits. Therefore, the company producing a commodity is considered a part of the society in which it is located, and therefore the brands of these companies must bear the personality of the society in which they live. Hence, it becomes clear to us the importance of adapting local products to the conditions of the nature of our Arab societies Some companies may use the English language or another foreign language only on the packaging of their products, but it is necessary to move immediately to writing all the data in the Arabic language, with the richness of its aesthetic and creative values ​​that the Arabic calligraphy possesses by design, decoration and aesthetics, in which the plastic values ​​varied and considered a strong and emotional source for the graphic designer. To define the Arab personality and identity on the packaging of local products, but the reality in which we live is very different, as most of the product packaging is inspired by European and American packaging, and of course there is a large gap between our ancient history and our contemporary present.
Creativity in how to combine the elements of logo design:
One of the problems facing the logo designer is how to crystallize the symbolic shape with the letter or name and choose the appropriate colors, in the logo that represents the personality of the institution, so it needs attention from the designer and a deep understanding of the entity, its activities, objectives and relationships between them, before producing this logo. One of the problems facing the logo designer It is how to crystallize the symbolic form with the letter or the name and choose the appropriate colors, in the logo that represents the personality of the institution, so it needs attention from the designer and a deep understanding of the party, its activities, its objectives and the relationships between them. His message may vary in their mating in the logo as. Writing may be accompanying the figure, but it is not an element in addition to an association with the symbol, and it is essential with it without overlapping it to explain its message. The form may be combined with writing and color in the composition to emphasize the meaning. The writing may be used alone as a basic element in the logo design and be drawn or adapted to a symbolic form without and sometimes by resorting to the use of any other illustrative or decorative elements. Here lies the problem in how to make what is verbally or in an interesting and not boring visual image that attracts the eye quickly and we can remember it easily. To adapt and modernize to facilitate the delivery of its message.
The logo between Arabic calligraphy and graphics:
A name or an Arabic letter or any additional element with it related to the field of the logo is chosen, and according to its nature, the method of employing the Arabic letter in the design is used. Arabic calligraphy is made with a word or letter, alone or with a word or letter with a symbolic form. Oopword or letter, with a Latin font. Finally, a word or a letter with a Latin font and a symbolic form in order to achieve the plastic and aesthetic connotation of the logo, as the Arabic letter may include an implicit expressive sign when it is designed in the logo, whether it is on its own, according to its functional and aesthetic message, the nature of the field, and the culture of the age on the basis or a creative artistic organization based on the content and foundation Constructivism, thoughtful employment, and aesthetics of the logo in terms of achieving unity, harmony, rhythm, proportion, contrast... and others. 
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Thus, the plastic and aesthetic significance of the logo is achieved: the Arabic letter may include an implicit expressive sign when it is designed in the logo, whether it is alone or with elements according to its functional and aesthetic message, the nature of the field, and the culture of the era. If logos can be analyzed based on the content that includes all the vocabulary of the logo design from a letter Or a word, a symbolic form, or a Latin font, or a combination of them, and the structural basis: for the general structure in which the logo elements were designed and on its dialogue, whether it was in the form of a circle, square, triangle, combination of them, or Any other different forms. 
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Then employment in order to achieve communication in the delivery of a media or advertising message through the processes of attention, distinction, thought, simplicity, summarization, clarity and significance loaded with content with choosing a suitable line for the functional value and finally the aesthetics of the slogan: achieving unity - rhythm - diversity - balance - movement - proportion And proportionality - sovereignty - ... etc.
Conclusion
The study concluded that there are conclusions, including identifying the design elements of the brand logos in universities. The relationship between the image and the word in logo design is very important, given that the design work and the designer have their own intellectual approach and innovative style, with which it is necessary to choose the appropriate letters of the logo carefully and accurately. Add to that logos and trademarks as part of the society in which they are located, where the personality of these marks must stem from the identity and philosophy of the society, and therefore these logos must bear the personality of the society in which they live. Considering that the logo is one of the most expressive means of communication for events related to cultural and scientific activities, such as institutions and conferences, the logo of institutions carries two functions and even responsibilities:
The first is the definition of the institution, and the second is that the logo is in itself a work of art that can express and even denote the institution or facility it symbolizes.
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